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Financials	– H1	2019-20
(Rs.	in	Crores)

Note:	Profit	Before	&	After	Tax	includes	Profit	/	Loss	from	discontinued	operations	for	last	year.

Growth:	21.29%

4

131.67	
108.56	

H1	FY'20 H1	FY'19 

Gross	Sales

11.22	

7.11	

H1	FY'20 H1	FY'19 

Profit	Before	Tax

Growth:	57.81% Growth:	55.24%

7.70	

4.96	

H1	FY'20 H1	FY'19 

Profit	After	Tax



Financials	– H1	2019-20	– OTC	Division
(Rs.	in	Crores)

Growth:	22.75%

Growth:	44.76%

Costs:

• Key	raw	material	prices	including	
Menthol	started	softening	when	
compared	to	last	year	(H1	2018-19).

• Gross	Margin	has	improved	by	55	
basis	points	when	compared	to	
same	period	last	year.

• We	expect	that	the	downward	trend	
of	major	Key	raw	material	prices	will	
continue	in	the	coming	quarters.

• Advertisement	spend	has	increased	
from	Rs.8.02	cr (H1	2018-19)	to	
Rs.11.71	cr (H1	2019-20).
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118.15	
96.25	

H1	FY'20 H1	FY'19 

Gross	Sales	- OTC

20.99	
14.50	

H1	FY'20 H1	FY'19 

Gross	Sales	- Comfy



Financials	– H1	2019-20	– Beverage	Division
(Rs.	in	Crores)

Growth:	6.93%

Growth:	30.34%

Costs:

• Margins	are	improving	due	to	
favorable	material	cost,	
product	mix	&	actions	taken	to	
control	costs.

• Advertisement	spends	is	at	
Rs.0.53	cr for	H1	2019-20	
against	Rs.2.87	cr for	H1	2018-
19.

• Business	is	continuing	to	be	
healthier	with	complete	cash	
collected	for	Fruitnik.
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12.19	

11.40	

H1	FY'20 H1	FY'19 

Gross	Sales	- Beverages

3.05	
2.34	

H1	FY'20 H1	FY'19 

Gross	Sales	- Electro	Plus



Q2 2019-20 Performance
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Financials	– Q2	2019-20
(Rs.	in	Crores)

Growth:	19.04% Growth:	20.50% Growth:	-18.93%
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82.41	

69.23	

Q2	FY'20 Q2	FY'19 

Gross	Sales

78.89	
65.47	

Q2	FY'20 Q2	FY'19 

Gross	Sales	- OTC

2.74	
3.38	

Q2	FY'20 Q2	FY'19 

Gross	Sales	- Beverages
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